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Space in daily newspapers in all important cities is bought
to the extent of $200,000 or more a year. In order to
secure the chief benefits of this advertising for the members
of the exchange, who pay for it, there has been devised a
special quality brand known as " Sunkist" (see Fig. 112),
the copyright for which is owned by the exchange. This
brand is used by all exchange associations as an addi-
tional sticker placed on their best brands only. The
tissue paper wrappers used on fruit under this brand bear
the "sunkist" emblem and such wrappers are redeemable
in part payment for table silverware. This ware is triple
plated and of good quality and bears a special orange
design. In 1912, 1,750,000 pieces of silverware were dis-
tributed in return for orange and lemon wrappers, and the
exchange has become the largest single buyer of this class
of silverware in the world. In the Chicago office, forty
mailing clerks are required to take care of this business.
The expense of maintaining the exchange, including
advertising and every other expense, has never been as high
as 3 per cent of gross sales, while ordinary commission and
brokerage charges of other agencies vary from 5 to 10 per
cent for selling alone. In 1914 the total cost of selling,
including advertising and the maintenance of the sub-
exchanges, amounted to 6^5% cents a box.
It is not a difficult matter to organize an association.
The money required for incidental and organization ex-
penses will be supplied by the membership fees of five or
ten dollars. The money required for building the packing-
house and beginning work is usually borrowed from the
banks on association notes personally indorsed by the
directors. When the sale of fruit begins a small amount